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brand
introduction.

In 2015 UTLC ERA began its adventure in the world of rail logistics,
laying an important stone for the development of Eurasia. Month after
month the project grew up and developed: services and partners increased,
routes extended, connecting the coasts of Europe with the farest East.

Through commitment and dedication, during these 5 years our business
has turned into something more: trains operated by UTLC ERA now are not
simply trains transporting goods, but values such as dialogue between
different cultures, reliability, commitment to environment protection, the
power to reach objectives considered not possible before.

In order to embody these fundamental values, a new brand has therefore
been developed, giving life to a new alliance between lines, colours and
company business core values.

brand introduction.
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brand mission

brand vision

brand idea

brand values

Providing regular container transport services
through fast and safe railways

Be the most reliable, time-saving
and green commercial connection between

EU and China

Provide the most reliable, time-saving
and green transport service in Eurasia

– customer loyalty
– quality of service
– honesty
– collaboration
– respect for people
– personal responsibility
– environmental protection

brand
philosophy.

brandphilosophy.
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ON PICTURE VERSION (INSTAGRAM)
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Toensure thecorrect imageof the logo,it is
necessary to strictly take intoaccount the
minimumsizeof the security field.There
shouldbenographicelementsor text in
theareaof the security field.Tomaintain
visualunity,the logoshouldnever change.
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logotype.
Measures

logotype.
Logoclearence
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Сan't compress the logo

Сan't strech the logo

Сan't separate the logo

Сan't separate the logo

do don’t

Inorder tomake the logomorevisible,dimensions shouldnotbe less than40millimeters.
For socialmedia the logoshouldnotbe less than25millimeters.

40mm 30mm 25mm
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logotype.
minimal sizes full logo

logotype.
doanddon’t

Toensure thecorrect imageof the logo,it isnecessary
to strictly take intoaccount theminimumsizeof the
security field.

There shouldbenographicelementsor text in the
areaof the security field.
Tomaintainvisualunity,the logoshouldnever change.
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typography.

Primary typerface – Aa
AaBbCcDdEeFfGg
HhIi0123456789

+;%@*

PTSans
Secondary typerface –
Montserrat
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Italic.

Regular.

Bold.

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

AaBbCcDdEeFfGgHhIiJjKLlMmNn

0123456789 (&?!/,:;-_*”)

typography.
typehierarchy.

typography.
about font

KEENONGREEN
KEENONGREEN

Keenongreen
Keenongreen

THERAILOFNATURE

THERAILOFNATURE

Headline

Contents

Slogan

Onadvertising layouts for the
European targetaudience,
use the font-PTSans

Onadvertising layouts for the
Chinese targetaudience,
use the font – HERCULANUM

Headline
Useuppercase letters for
headings

Don’t useuppercase letters for
headings

Slogan
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Montserrat is a sans-serif font with approximately the same
width-to-height ratio of characters. It looks solid, and there
are certain advantages to it.

"PT Sans" is a font of the grotesque class, based in its
stylistic basis on the chopped fonts common in the
domestic typography of the second half of the 20th
century, but having noticeable features of modern
humanistic grotesques







color palette.
secondary color palette

CMYK 47/62/0/58
Pantone 19-4305 ТCХ

RGB 55/56/56
HEX/HTML 373838

CMYK 30/20/20/5
Pantone 10103 C

RGB 185/187/187
HEX/HTML B9BBBB

Pirate black

Silver

CMYK 0/9/69/4
Pantone 13-0647 ТCХ

RGB 245/223/77
HEX/HTML F5DF4D

Illuminating

2021
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сorporate
attributes.

08
26

corporate attributes.
national ornaments

Kazakh national ornament

Belarussian national ornament

Russian national ornament



corporate attributes.
iconset

The icons have a mix of feeling “hand drawn”
and “corporate” at the same time.

By enclosing them in a circle, we are
extending the visual theme into more
elements of our brand.
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advertising
communications.
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advertising communications.
Key rules for the design of social networks

advertising communications.
adv key elements

- Style:
UTLC ERA advs merge modernity and creativity: modern subjects and traditional
graphic techniques are aimed at showing the Company as a combination of

tradition and innovation.

- Focus:
All company’s advertisings guide viewers beyond what they are looking at. Rails/
trains going towards the horizon are often present in our advertisings, in order to
show how company is deeply committed in present but also looking at the future.

- Subject:
Every advertising tells a story and aims to engage viewers. Stories are related both to
the territories of the Eurasian Corridor and their people. Main themes are dialogue
between different cultures and respect for the beautiful lands crossed by trains

operated by UTLC ERA.

3029

The three main areas that are covered in social networks (Instagram, WeChat, Facebook)

1) development of the main business (news, records, opening of new routes, etc.)

2) dialogue between different countries and cultures (presentation and description of cities that are part of
the company's services)

3) commitment to the protection and protection of the environment (natural landscapes, animal species
inhabiting various territories that are part of Eurasia)

The company's commitment to nature conservation is also evidenced by the colors that dominate
the photos: shades of green and brown.

Pictures and photos published in social networks have special characteristics:

- The company logo must be on all pictures and photos published in social networks. Facebook Instagram
WeChat logo should be placed on the left corner in Instagram and Facebook, and on the right side of the
bar in WeChat.

- Photos do not have templates or frames: the goal is to engage the reader directly, as if the subject of the
photo was in front, a few centimeters away from it.

- Photos dedicated to the cities of Eurasia have a common structure. In order to "geolocalize" a city, you must
specify its name and state affiliation.

- Photos dedicated to the species of animals living in Eurasia have a common structure. Photos include the
name of the animal species and a geographical reference to the territory where it lives.








